
Partners Briefing and Engagement Pack 

‘Don’t wait until October’ Campaign 
 

Thank you for supporting us with our ‘Don’t wait until October’ campaign which is taking place 

throughout August and September 2021 across Ashfield, Broxtowe and Newark and Sherwood. 

 

Why campaign? 

The government has announced they are going ahead with ending the Universal Credit £20 a week 

uplift at the end of September.  

 

National Citizens Advice launched the second wave of their 'Keep the Uplift' campaign aimed at 

influencing the government to reverse this decision. In addition to supporting National Citizens 

Advice with this campaign, at Citizens Advice Ashfield, Broxtowe and Sherwood & Newark we want 

to act collaboratively with each other, working at a local level to support the people in our 

communities who will be affected by the government’s decision to remove the uplift.  Furthermore, 

with the furlough scheme coming to an end, potentially people and families could be facing financial 

difficulties on two fronts. 

 

We know that some people living in Ashfield, Broxtowe and Newark and Sherwood claiming 

Universal Credit will be impacted by the removal of the £20 a week uplift. A cut to Universal Credit 

will affect 1 in 8 people of working age across our three local authority areas.  A report by the Centre 

for Regional Economic and Social Research Sheffield Hallam University1 looked at the impact of the 

Coronavirus crisis on older industrial areas, comprising the former coalfield belt, such as Ashfield and 

part of Newark and Sherwood. Although the Borough of Broxtowe was not specifically one of the 

areas featured, there are clear parallels between the areas discussed in the report, such as the 

neighbouring district of Ashfield, and the northern part of the borough containing former mining 

communities such as Eastwood.  The report concluded that using a wide range of social and economic 

indicators former coalfields entered the coronavirus crisis lagging behind the rest of the country.  The 

economic and labour market damage resulting from the downturn has been substantial in these areas, 

with large numbers of employees furloughed in the first stages of the crisis. Due to these factors, there 

must be an expectation that older industrial Britain will still lag behind most of the rest of the country 

when the crisis finally recedes. 

 

 

What do we want to achieve? 

Through the campaign we want to: 

● Raise awareness with our residents about the removal of the uplift and ending of the furlough 

scheme. Is everyone aware this is happening?  

● Encourage people to ’Start planning’ and ‘Get help from us’ in areas such as benefits checks 

(are they receiving everything they are entitled to?), sorting out their debts and debt payments, 

help with budgeting, reducing of outgoings by getting some advice on energy bills 

● Use the evidence we have to influence where appropriate - supporting the National ‘Keep the 

Uplift’ campaign 

                                                
1 Beatty, C and Fothergill, S. (2021) The impact of the Coronavirus crisis on older industrial Britain. Centre for 

Regional Economic and Social Research Sheffield Hallam University 



 

 

How to get involved 

We want the campaign to reach as many people as possible and there are lots of ways you can take 

part and support us with this campaign.  

 

While many of these can be done digitally, we’ve also included campaign activities that target people 

who are digitally excluded and might be more difficult to reach through the electronic campaign 

resources. 

 

We are aware that even though social distance restrictions have been lifted by the government, 

organisations are slowly opening back up to face to face services and we have been mindful of this in 

our chosen methods of communication. 

 

Display our posters 

We have designed a poster and image for people to display to promote our message to the public. 

Please print a few off and display them in areas where they will be seen by the public/your service 

users. You can also share them on your website. 

 

They are downloadable from The Citizens Advice Broxtowe website. 

 

Signpost people to our services 

Do you have contact with your service users who are on Universal Credit? Talk to them about this 

issue and let them know about the support available to them from your own organisation and from 

ours. 

 

You can signpost them to our websites or help them access our contact information using the links 

below: 

 

Citizens Advice Ashfield 

Citizens Advice Broxtowe 

Citizens Advice Sherwood & Newark 

 

Reshare our social media posts 

 

Do you follow your Local Citizens Advice on Twitter and Facebook? If not, please could you? If you 

already do, thank you, and please could you reshare the post we will be making over the next two 

months. These will be aimed at   

 

https://twitter.com/AshfieldCAB 

https://twitter.com/BroxtoweCAB 

https://twitter.com/ShwdNwkCAB 

 

https://www.facebook.com/CABroxtowe/ 

https://www.facebook.com/CitizensAdviceAshfield 

 

https://www.instagram.com/ashfieldcitizensadvice/?hl=en 

https://citizensadvicebroxtowe.org.uk/2021/07/30/the-universal-credit-covid-uplift-is-due-to-end-in-september/
https://www.ashfieldca.org.uk/
https://citizensadvicebroxtowe.org.uk/
https://www.citizensadvice.org.uk/local/sherwood-newark/
https://twitter.com/AshfieldCAB
https://twitter.com/BroxtoweCAB
https://twitter.com/ShwdNwkCAB
https://www.facebook.com/CABroxtowe/
https://www.facebook.com/CitizensAdviceAshfield
https://www.instagram.com/ashfieldcitizensadvice/?hl=en


 

Share our survey and encourage people to take part in it 

 

Please share our survey with your service users and colleagues. We are using the survey to collect 

information on how people in our communities think the loss of the £20 a week uplift is going to 

impact them. We can then use this information to help further tailor our service to the needs of our 

community. 

 

There is also a QR code for the survey on the poster for you to download and print out to share it with 

your service users (please use the poster for sharing with any visually impaired people, as the font size 

is larger) 

 

We will be adding newsletters, articles and press releases here over the coming weeks. Please 

share these with your users via your channels (websites, your publications) 

 

 

 

 

 

 

 

 


